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BRAND INTRODUCTION g



MEMOIZE LONDON

Memoize London is a niche, luxury fragrance
brand born in London. We are creators and
artisans of Luxury fragrances. Our scents are
expertly formulated, sustainability conscious,
and created by world class perfumers. Our
perfumes are inspired by personal moments,
experiences and most importantly, our
memories.

We are a luxury fragrance brand providing a
distinct backdrop to our customers personal
stories and use our premium, extrait de
parfum fragrances to inspire meaningful and
intimate memories, unforgettable experiences
and special moments and thus an unequivocal
relationship with our brand and our
fragrances.




MEMOIZE LONDON

We create fragrances to encapsulate a time, feeling, a moment, an
experience, a story. We want to stimulate our audiences’
imagination and memories and create a thought-provoking
conversation.

We create with passion, expertise, quality fragrances, ethically
and sustainably conscious, unisex scents.

MEMOIZE

Our fragrances are developed with international appeal. Through
our naming convention, our creative passion, and our desire to
inspire with our story telling.

Our customers have a conscience, who care about the environment,

who appreciate luxury, quality and unique design.




BESPOKE LUXURY

We are a high quality, premium, stylish,
luxury fragrance brand, with an eye for detail
and design. 1

SUS TAINABLY PROUD |

MEMOIZE

For us, quality runs alongside our ethics and |

values. All our products are cruelty free, and

made by artisans.




LA TIN INFLUENCE

| atin provides a key to the Romance
languages, we wanted to make our scents
universally understood internationally.

MEMORIES AND STORY TELLING

Fach of our fragrances tells a story. W e
encourage the imagination of our customers
to create their own stories and memories,
when experiencing our fragrances




OUR COLLECTION OF SCEN TS

At Memoize London, our perfume collection boasts a rich diversity across
various ranges. Our Dark bottles house Extraits, capturing deep, warming,
and evocative scents that envelop the senses.

In contrast, our Light bottles contain Extraits from a wearable collection,
perfect for spring, summer, or autumn wear, offering a lighter olfactory
experience.

MEMOIZE

LONDON

The Colour collection invites playful exploration with unique ingredient

combinations, all presented as extrait de parfum, encouraging a journey of =MO|
discovery with each scent. — Ve
Our exclusive fragrances are the result of unique partnerships with
influencers and the creation of bespoke scents tailored for specific markets.
The colour of each bottle serves as a visual cue, evoking specific moods or
feelings. Dark bottles exude mystery and intrigue, while lighter bottles
convey an angelic and ethereal aura. Meanwhile, our coloured bottles signify
playful notes incorporated into each scent, while metallic bottles exude

quury and captivate with their allure.




OUR COLLECTION OF SCEN TS

Our newest collection of 4 perfumes form part of our creative range. Experience an enchanting blend
of fragrance and craftsmanship: Prepare to embark on an extraordinary journey of the senses as
Memoize London and Zoe Wilson unveil a stunning fusion of art and perfume. lhis ground-breaking
partnership has birthed a remarkable collection of four distinct fragrances, where the art of perfumery
seamlessly intertwines with the artistry of stone carving and sculpture. Each scent pays homage to
Wilson’s craftsmanship, reflecting the sophistication, depth, and emotion infused into her stone
creations.

Wilson, fuelled by a passion for stone carving and intricate geometry, brings tradition to life through
her contemporary works. Guided by the master-apprentice tradition, she fosters innovation and
experimentation, breathing new life into her craft. Beginning with intricate geometric patterns scored
onto the stone’s surface, Wilson’s process evolves into precise carving, leaving behind the marks of
her craft. Her devotion to British stone shines through, with works often crafted from Welsh slate,
Portland stone, and Scottish sandstone.

Holly Hutchinson, founder of Memoize London, collaborated closely and creatively with Wilson to
craft scent profiles that mirror the essence of her artistry. lhe geometric designs serve as a testament
to how perfume can transcend into an art form itself. Each original stone piece, meticulously hand-
carved by Wilson, is transformed into perfectly cast Eco-Friendly Jesmonite, preserving the integrity
of the original carvings.

'Enigma - Ihe essence of Mysterious Allure.
'Sculptura - The essence of Decadent Artistry.
*Dominus - The essence of Commanding Presence.
'Aequale - Ihe essence of Harmony.

Wilson’s unparalleled talent in stone carving harmoniously merges with the realm of perfumery, resulting in a collection that captures the
essence of her breath-taking creations. bach fragrance in the Memoize London x Zoe Wilson collaboration encapsulates the profound beauty
and emotive power inherent in both scent and stone.

Mark your calendars: lhe launch of these four exquisite perfumes is set for June 2024




COLLABORATIVE SCENTS .



ENIGMA

The essence of Mysterious Allure.

Summon your alter ego, shrouded in mystery and awaken the

enigmatic persona, veiled in secrecy. lhis olfactory symphony
embodies every facet of your being. It is more than a scent; it’s a
refined elixir that enchants and defies expectations.

An exquisite fusion of elements that captivate the senses. Crisp
apple, zesty lemon and invigorating bergamot harmoniously meld
together, enhanced by a kick of ginger and a subtle hint of pepper
adds a tantalizingly spicy dimension to this fragrance. At its
heart, the delicate dance of rose and jasmine takes centre stage,
elegantly intertwined with orris and grounded by a foundation ot
patchouli, musk, warm amber, and the embrace of comforting
cedarwood.

Top: Green apple, Lemon, Bergamot, Ginger, Pepper
Middle: Jasmine, Rose, Orris
Base: Patchouli, Amber, Musk, Cedarwood




SCULPTURA

The essence of Decadent Attistry.

Awaken the artist within. Explore the multidimensional facets of
your being, perceiving yourself from myriad angles. Unleash your
creativity and imagination, liberated by this distinctive perfume,
transforming into a canvas of boundless expression.

The symphony of this composition begins with the velvety top
notes of osmanthus, leading you gracefully into a luminous and MEMOIZE
invigorating heart. Here, the essence of green tea entwines

SCULPTURA

seamlessly with the vibrant hues of tangy tangerine, weaving a
harmonious tapestry of scents reminiscent of a painter’s palette.
As the fragrance gracefully descends, it constructs a gentle and
comtforting foundation, choosing its artistic repose on a tender
bed of vetiver. lhis olfactory masterpiece creatively emanates a

soft and cozy warmth, akin to the evocative emotions stirred by a
meticulously crafted work of art.

Top: Osmanthus
Heart: Green lea, lTangerine
Base: Vetiver




DOMINUS

The essence ot Commanding Presence.

A fragrance that encapsulates the very essence of strength, power
and intensity. lhis olfactory masterpiece is a symphony of bold
and commanding notes, carefully curated to evoke a sense of
unwavering dominance and prowess.

An invigorating surge of revitalizing grapefruit and assertive pink
pepper unleashes an electrifying burst. Paving the way, a powerful
cascade of blossoms and davana unfurls; a relentless current,
embodying the raw essence of nature. As the olfactory expedition
unfolds, the fusion of soothing benzoin, opulent vanilla, and musk
notes creates a dominant and harmonious embrace that lingers
with unwavering intensity on the senses.

Top: Grapefruit, Electric Spark, Pink Pepper
Heart: Orange Flower, Davana
Base: Benzoin, Vanilla, Musk




AEQUALE

The essence of harmony.

An ode to the beautiful purity of you and the natural balance you
hold within. This scent transcends the ordinary, transforming into
a fragrant symphony that resonates with the essence of your inner
equilibrium.

Emanating an atmosphere of harmony, this fragrance delicately
intertwines the zesty essence of freshly squeezed lemon,
bergamot, and a subtle touch of pink pepper. Unfolding with
orace, an exquisite bouquet of jasmine and white blossoms
emerges, casting an aura of refined elegance. Ultimately, the
fragrance gently settles onto a luxurious bed of powdery musk and
vanilla, extending an invitation to experience a soothing and
comtorting sense of tranquillity.

lTop:Lemon, Bergamot, Pink Pepper
Heart: Jasmine, White Flower
Base: Musk, Powdery, Vanilla




2024 FURTHER LAUNCHES_



AURORA

The essence ot Glistening Enchantment.

This fragrance is a poetic journey into the fantastical, capturing the ephemeral
essence of a magic. A fragrance that encapsulates the very essence of
enchantment. lhis olfactory masterpiece is a symphony of ethereal notes,
meticulously crafted to transport you to a realm of magic and allure.

As the enchanting journey unfolds it reveals a symphony of fruity elegance;
succulent notes of pineapple, tart rhubarb, and luscious melon dance harmoniously
with the floral grace of jasmine and allure of cypress. Gracefully descending into a
captivating finale, where warming amber embraces the sweet nuances of vanilla,
and the woody richness of sandalwood intertwines with the enduring tones of
musk and cedarwood. lhis base creates a velvety, grounding foundation, leaving a
trail of lasting allure that lingers on the skin like a whispered promise.

An olfactory journey that captures the very essence of glistening enchantment.
With each spritz, you are transported to a world where freshness meets vibrancy,
and every note is a testament to the magic of a new beginning. et Aurora weave
a tale of enchantment on your skin.

lTop - Bergamot, Marine Notes
Middle - Pineapple, Rhubarb, Melon, Jasmine, Cypress
Base - Amber, Vanilla, Sandalwood, Musk, Cedarwood

MEMOIZE




ALTE

The essence of Elevated Opulence.

Immerse yourself in the soul-stirring essence of Alte. A perfume that
transcends the ordinary; this olfactory masterpiece is a harmonious blend
of uplifting and grounding notes that invite you on a sensory journey like
no other. A fragrance that invites you to explore the dualities of
existence, reaching deep within while soaring to new heights.

At the pinnacle of this aromatic symphony, a zesty dance of fresh citrus
notes lemon, bergamot, and basil, elevating your senses to new heights.
The invigorating top notes pave the way for an intricate heart, where
spicy cardamom and elemi interlace with geranium, juniper, lavender,
and the verdant embrace of cypress.

As the fragrance gracefully descends, it settles into a profound base
where the richness ot cashmere wood, warm dry amber, patchouli and
soothing sandalwood, mingle with vetiver. lhis woody foundation
imparts a sense of rooted elegance, grounding you in a sublime embrace.

lTop - Bergamot, Cardamom, Elemi, Lemon, Basil

Middle - Geranium, Juniper, Lavender, Cypress
Base Cashmere Wood, Dry Amber, Patchouli, Sandalwood, Vetiver




KEY POINTS

* Luxury British Perfume, Made in the UK

* Evoking Memories, Stories, Moments,
Experiences.

* Memoize is derived from Memoirs.

e Qur Latin named scent provides a key to the
Romance |anguages, we wanted to make our

scents universally understood internationally.
e Darker and Iighter scents which are indicated

by the bottle colours. We use playful
compositions in our colourful collection, and

metallic tinishes for our uber special extraits
for that extra finesse.

e Qur aimis to provide a divinely luxuriuous but
highly personal backdrop to each and every
customers lives, their individual story.




KEY SCENTSe



LUXURIA

The essence of lust, seduction and intoxication.

Memories of the first moment of interaction, where desire
and passion consumes you. Your skin will tingle with
luscious blackcurrant, tuberose and the warmth of musk
will captivate you.

A beautiful floral fragrance, opening with waves of juicy

cassis and raspberry, highlighted with a twist of ylang-

MEMOIZE

ylang, tuberose and muguet enveloped, in deep notes of
sweet vanilla, musk, suede leather and amber.

LUXURIA
Top: Cassis, Raspberry
Heart: Ylang-Ylang, luberose, Muguet
Base: Vanilla, Amber, Musk, Suede Leather




WHITE CASTITAS

Your body and soul are cleansed, your mind is clear, your
emotions are raw, and your heart is pure. lhere is good in
the world, past, present and future. Let the purity shine
through us all with the essence of White Castitas.

Fresh top notes of lemon and violet lead to a heart
combining rose, plum and liquorice fusion. A base of

precious musk, sandalwood, amber, patchouli, oud and
vanilla completes the scent.

Top: Fresh Lemon, Violet
Heart: Rose, Liquorice Fusion, Plum

Base: Amber, Musk, Patchouli, Sandalwood, Vanilla, Oud
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CONCORDIA

The essence of harmony and accord.

In the toughest of times, your trusted inner monologue
whispered, ‘be still’ - and so you found peace. Despite life's
oreatest challenges and difficult moments, your inner smile, sense
of composure and stability has always shone through.

A fruity opening of pomegranate, bergamot and orange with a
hint of pink peppercorn blends beautifully into a heart of floral
orris, magnolia and transparent jasmine, as more fruitiness
sustains with areen fig and ripe plum. The complex dry-down of
this fragrance offers notes of opulent patchouli, vanilla and white
musk, juxtaposing with green vetiver.

TOp: Orange, Pink Peppercorn, Pomegranate, Bergamot
Heart: Green Fig, Plum, lransparent Jasmine, Orris, Magnolia,

Cinnamon

Base: Patchouli, Vanilla, White Musk, Vetiver
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GHZALH

The essence of inspiration.

This fragrance has arich and multifaceted combination of
notes, reflecting a lite well travelled, enriched by new
experiences and new connections.

Ghzalh is a scent made all the more beautiful by its
contrasting facets. Warming maple and crisp bergamot are
bolstered in delicious juxtaposition with tart liquorice and
dry vetiver. Ihe fragrance is finished with smoky
ouiacwood, which melds perfectly with the creamy, sensual
base of tonka, musk and a deep amber accord.

Ghzalh is a scent to relive, inspire and enjoy!

lop: Bergamot, Maple
Heart: Liquorice Root, Vetiver
Base: Guaiacwood, Amber, Musk, lonka




EXIMUS

The essence of the exceptional and the excellent.

lThe memory of your best achievement, when you went the
extra mile and it paid off. Your strength, dedication and
time results in a proud moment that stays with you always.
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An exceptional opening of subtly sweet pear blossom and
spicy saffron. As the clove and woody oud continue

through the heart and base, the vanilla gives an underlying
sweetness amidst the spices, woods and earthy patchouli.

EXIMUS

Top:Pear Blossom, Saffron
Heart: lurkish Rose, Clove, Magnolia, Sandalwood
Base: Patchouli, Oud, Vanilla, Musks
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PRODUCT FEATURES

Fxtrait de Parfum

20-30% oil in every perfume
Longevity of 10-12 hours
Great sillage

Handmade caps

SUSTAINABILITY

Crudty free

Vegan

Sustainably sourced
Recyclaa e product

PETA approved




SIZING

All pertumes are available in T00ml, 7.5ml and 2ml.

A selection ot our top selling scents are available in 50m|
complete with

matching Swarovski crystals inside.

PRICING

Dark Range

€177/ €199 / $250 100ml extrait de parfum
Light Range

€177/ €199 / $250 100ml extrait de parfum
Colour Range

€177/ €199 / $250 100ml extrait de parfum

Limited Edifions
Individually priced 100ml extrait de parfum




OUR FOUNDER, HOLLY

Founder and creative director of Memoize London, Holly Hutchinson

Holly Hutchinson, the Founder of Memoize London, commenced her venture into the niche
perfume industry back in 201 1. Over a span of seven years at a leading global fragrance house,
Holly immersed herself in the art of perfumery, diligently crafting niche fragrance products.
Rapidly finding her niche within the industry, her passion for the craft and the inspiration for a
fresh approach began to flourish.

Recognizing Holly’s astute eye for design and her comprehensive understanding of manufacturing
processes, she was honoured with the role of Production Manager. In this capacity, she focused on
production, manufacturing, design, and the development of innovative products. lhis pivotal role
provided Holly with an in-depth understanding of the perfume industry, offering valuable insights
into bringing new products to market.

In 2016, Holly embarked on her entrepreneurial journey, giving rise to the Memoize London
brand. Over the course of 12 months, she conceptualized, designed, and developed her inaugural
collection of fragrances. lhe result was Memoize London a brand characterized by its disruptive,
daring, contemporary, and complex identity.

This distinctive formula permeates every facet of the process, from assembling a team of highly
skilled and esteemed British perfume partners to meticulously sourcing unique and rare materials,
ensuring the creation of the highest quality, long-lasting products. Holly's inherent sense of style
and refined taste has profoundly influenced the brand, and her understanding of customers’
yearning for exclusivity ensures that each Memoize product is crafted to a premium standard,

complete with the option of bespoke bottle engraving.




DISTRIBUTION ¢



DISTRIBUTION YEARS 4 & S

Memoize London operates in the global luxury fragrance

category and our retail partners reflect this positioning.

lrue to the brand’s heritage, Memoize’s Global flagship was
with the UK’s world leading luxury perfumery retailer

Selfridges.

Memoize London is also featured in Jovoy Mayfair and an
array of niche perfume boutiques and stores around the

world.

UNITED KINGDOM
BRAZIL
DENMARK
ESTONIA
GERMANY
ISRAEL
KUWAIT
USA
AFGHANISTAN
LATVIA
LITHUANIA
LUXEMBOURG
NETHERLANDS
NORWAY

UZBEKISTAN
SWITZERLAND
UAE
SAUDI ARABIA
AUSTRALIA
UKRAINE
IRAQ
LIBYA
QATAR
ROMANIA
SWEDEN
GEORGIA
CROATIA
SLOVENIA

BOSNIA &
HERZEGOVINA
MONTENEGRO

SERBIA
ALBANIA
MACEDONIA
KOSOVO
NIGERIA
AFRICA

IN TALKS WITH;
INDONESIA
INDIA
FINLAND
POLAND
ALBANIA
VIETNAM
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BEAUTY BLEND, KUWAIT

A new, personalised area as part of Beauty Blend Co., Kuwait City.
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MARKETINGg



EVENTS & SOCIAL MEDIA

Memoize London sees its marketing strategy as a crucial part
of 1ts devel()pment as a brand. Social media and online
marketing has been a key aspect for the growth of the brand.

Facebook, Instagram and Pinterest are our primary social
channels. In line with our visual rebrand, we've reassessed the
look and feel of each platform, opting for more premium,
minimalist imagery which accurately portrays Memoize

|l ondon’s updated brand message.

Our colour palette features heavily throughout our feed, and a
mixture of self-produced and reposted imagery depicts
intimate, impactful moments, to which the scents of Memoize
fragrances provide a powertul backdrop.

SCORPIO

Happy Diwali




EVENTS & SOCIAL MEDIA

Memoize London produces disruptive and well
executed retail and media events, allowing
consumers to enter a world seen as the rarefied
world ot fine fragrance.

W e participate in and hold seasonal events and
new product launch events to create as much
exposure for the Memoize brand and its
products. We ensure our ouests include
attendees from key media titles, and targeted
beauty, travel and lifestyle influencers.

Events like The Perfumus Affair, a multi-sensory
art exhibition, saw the talented artist Robin
Doyle create a piece of art in response to a
Memoize London fragrance. This sparked
interest in the brand to a whole new audience as
part of a collaboration with Aspects Beauty UK.




EVENTS & SOCIAL MEDIA

Memoize London has partnered with the two highly
acclaimed influencers, Rowan Row and Ghzalh
Wehdawia, to collaborate on exciting scent pro jects.

Working together, we have created two incredible scents
with great personal meaning, and a true connection to
Rowan's past and Ghzalh's life. We sought inspiration
from their travels, personal development and experiences
to create our exclusive scents, Imperia by Rowan Row and

the self-named Ghzalh.




PRESS & PR

E '{I' RHUBARE SYLLABUB
N Perfectly ripe rhubarb,

frangipani and jasmine
sambac swirl together

to embody the carefree
spirit of summer.

Floral Street Electric

Memoize London has had a number of amazing editorial = e T

for 50ml

features, featuring both in online magazines and in print
media, which has given us great visibility to a wide variety of
customers both domestic and international.

We feature frequently in some of the worlds most critically
acclaimed magazines including Vogue, Cosmopolitan, Style
magazine and Stylist.

Mixed berries, cardamom
and clove will delight
even more than a
summer berry dessert

Memoize London Caritas

We continue to commit to these key initiatives which - N Eonm o

provides education, excitement and newness to the perfume

FONDANT FANCIES

industry. it s
Kenzo World Kenzo Power

EDP, £46 for 30mi




PRESS & PR

BEAUTY

coffee shops and bakeries: pleasant, steadying woods will help you
comforting scents do tap into your inner strength
B E AU T Y that to us. Foodie and courage. In perfume,

notes like vanilly, crisp, aromatic,

M U S I N G S coffee and cinnamon, herbaceous scents in
or creamy florals the “fougére™ (meaning
that emulate fern) category will

New launches, suntan lotion, % combine these notes

can instantly to make you feel like

skincare boosts and

Whenyou're angry When you need confidence
Lalique Solell EDP, £48 (30ml); DoTerra Anchor Steadying Blend,
Penhaligon’s Heartless Helen EDP, £27.33 (Sml); Dolce & Gabbana
£188 (7Sml) It's actually proven that K EDT, £55 (SOml) Caiming yet
pecple are kinder to each other in mind-focusing lavender and

S gt turn your 3 woman who means
the brand taking o business. (You'll find g
monochrome to another upside these mostly marketed g
level. Getready for a g ol Lo §
bumper month, says . - e e e :
Lauren Murdoch-Smith i
" | &
Whenyou're exhausted wnfn Yﬂg|l0 ]
Rahua Palo Santo Ol Perfume, Vuinerabie ! PROSODY
£32 (10ml); Ruth Mastenbroek Memoize London Caritas g CRUSHING
Dagian EDP, £90 (SOml)* When EDP, £177 (100mi); g BLOOM
& you're on your Last legs, you need Guerlain Aprés L'Ondée F]
notes that can energise and i3 EDT, £92 (100ml) | 3 Tom DAXON
q e soothe at the same time, like mint | 2© “The smeil of childhood |
D0 07 (.’ and citrus. Dagian is heavy with *; comforts - vanilly, H
& [h() ]‘(”nh”" ) sweet, ripe lemon, ime and mint, | 3 caramel and, in hot g
3 with all the soul-restoring power e chmates, condensed milk = MOCHA
Noir et Blane, Chancl of the Mediterranean holiday its 5 and soft fruits - can feel | & MUSCARI
ndiculously chic monox creation was inspired by; the of of n like 3 hug.” says perfumer | ¢ -~
l ] ‘( \( )l ] ] i l ]()‘ t.f\\‘ 19 make-up collect citrussy, piney, minty Palo Santo € Ruth Mastenbroek. Takcum | _S,
= inspired by Paris, may | wood (the Incans tapped into its - powder (try powdery iris Cd
uxury J»‘f-um.-v. brand Cl¢ de \' '\"ﬂ Ombre I."'..”"’"'. L spiritual and medicinal properties) in perfume) can jog a 3
Peau Beauté has been 2 backstage P.ﬂ,\"cd: adow Veil in C has much the same effect. sense of security as well. 3
make-up artist must-have for (5), £28, ":l“i‘ Inacscent * f
years, Why? Because its textures €ycs; Le Gel Paillesé (6 ERTRIRT———— L o s g
and its skincare rescarch are sophisticated, delicate | &
unparalleled. Exclusive to Harrods, its gd for subtle | 4 tl’ess i ea"] | :2
250-peoduct line up is all about radiance, Ombres Multi-F ¢ W m‘mmu’las eﬂom wneﬂyou lﬂn 'wen | é E -
and taps into skin's intelligence. Le in.\lmig:n(il.m. ur (7), Chanel Les Exclusifs Sycomore Kalmar Balm Of Serenity, £18; | 3
Sérum (1), £210, Correcting Cream Veil 2 mix of metallic monos | EDP, £155 (7Smi); Tisserand Aromatherapy Assoclates | X
(2), £60, and La Créme (3), £500, are Parisian smoky eye. Sold Patchouli Organic Pure Forest Therapy Bath & | 8 S
.Ilf(;\!\' \]‘ult hits, with ll:'.;l!mfil(l‘h that ﬂ Essential Oil, £9.50 (9ml) Shower Oil, £49 ! g ScotLano
make ¢« .\{k‘»l o aicrnal anc t}l('”l.l: —= - » Chic, serene Sycomore is one Da-tynms in the forest | :' o
stresses. It's iy ressive and addictive, I3( ) )\ ( 'l \l‘l 2 of my favourite scents, but for got me through losing 1 §
and we welcome its arrival - Body scincare is fast be ; SOMe reason my husband uses my beloved dad with ! s K
M!Mdzﬁ : It (rather extravagantly, | might more calm than | ever §
GOOD WO ) e add)asaslcfomszluy‘fo: thought possible. The | % t
' od some reason”, but he seems to exercise helped, but o El AV oe
h the latess w iland-ccormed : " PARFUM
‘ serted 2 — have cottoned on to the stress- did the anti-depressant, B
relieving properties of its mossy, volatile oils from the 4 ———
smoky vetiver and frankincense i 3
bark, resins and leaves J—
(look for pine, cypress 3 ]
i and amber notes) 3
A all around me. ¢ 3
B H
CosMOPOLITAN - 29 e =

Caritas - VOGUE

Caritas - Cosmopolitan

Superbia - Scenfed Letter




PRESS & PR

e

LIGHTEN UP BY CAROLINE SIMPSON

Toscent your summer, look for lighter colognes with marne, citrus andeven shnond

notes ns brighter days demand asubtler olfactory palette nmd leave the night time

for more brooding scents. Here is the Glass Man round up of the latest releases,

01 CURIONOIER Tobaoco Night
A Boteyeifed mdlow gl quality fragrasee (rom New

Zealand braml Curienoir, feamled by Tillasy Jeans,

whe draws on ber Maori hentage to create 1has com:

pelling 1elucce-nfused scert with ingrabents of

conander, drial tebaceo leaves, atmber aml e

CLa0 S Brtonl de Plarfuus sowew ovrione

02 HISTOIRES DE PARFUMS 1528

Fach seext in this Frends Inagraace compan unided
by Gérabl Gladaan. i insparal Iee hiterseal eveats and
peopde. A trilnge 1o the wlventuse wiite Miles Veane,
1825 e gared and spicy with ammatic woody aml it
rus accesds of grapefrud, cilnes Lagening, aicakptig,
mitmeg, cedar, sncense, vetover amil pese cone, \mil
Appopuiately it cotme 1t A ey To transpoet bettle,

C3, I Lowd v v s eymihods o

03 PARLEMOI DE PARFUM
Salfrom Woold /91

Parke Mot de Parfumis 2 fomaly-runbse st upbicleading

tore M lied Misaieae aind Tis posn Their latert ieleaee,

SalfronWead | ¥ celebirater sallron, ae well as reser anid
cedarweoil which prestde cord rad and potezey

98, ES 100l wsew selfod grs.com

Superbia - Glass Magaizine

06

05 07

01 MONTBLANC Explorer

Exploeer Lits al 1he rigls su or e (exeise 1he
pun). A moreish wouly aromatic leather scent invige
rated with a green Nalian bergamad, vetiver for con
et and beldered by patchods

€32 BN Gl wvew sontblonse.com

05 MEMOIZE LONDON DARKR Superbla
From the Londen Dark Bange (whoeh has vee v bugh
coteentrations of oils) froms vew UK hcur voiehe com.

jany Memmize which has memory and the ability o

feagrance 10 she this al 91s con ipealia is an ate
moephier soent with vhingadangand orcdal wooderich
el wook leather amber musk and gutchouli nces

€173 EDP 10, wwere selfridyes, com

GG BENTLEY Doyoenl -The Collection
Majesthe Cashnere

As befits Bentley. each stent in their [ragrance line
evokes travel. Majestic Caslesere takes you oo a trip te
Goa accomponied wgth bish netex of incense, caslmere
wonnle terha b, conimnden balaZanm vl sk
anl patehionli Thise perfumse is rich and enveleping and
presented iz a Botthe that looks anl fedds verv eapeisae,

€130 EIE 100w, sere st bewley-f1ogrmse exe cn

D8

0

07 LOUIRVUITTON Sun Song

Created by sauter perd

el e Jacques Cavallier,
Sun Song islike pure battled unabashed susehine with
joxtul oramge blosom. lemon. bergamot . nerols aanl

umlezpinned Ine jasmine aml musk

IS5 BTN 10l wh fownrw

08 GUERLAMN Elfommne [deal Cool

For 2012 s

n hwve prodeced a new flanker inats
L Howmme Ldead line. Al ecol ot 1. Demnensteating that

mem dom lave to be limited 1o wearing onke wooily

ot Jeathies 1, this mumatic fougtee scenl higM an

things up with citas and alse almeood

A ENT D v vguataw,com

00 PARFUMS QUARTANA
LESPOTTON: TALE Mandrako

¢ seents [re

The 1w collecticn of = Fowe s (haar-

tans, Les I'tioms Fatade v guessed it inspired by
potsenons Nowers aml explores their ancient meytbo.
logx | like the leathesy and weoily Mamlrake which
Diae appde soed otz eammte terollon s st

115, BTS00 v roallione Aie.c o

GLOSSY POSSE
PICKS: 6 NEW
BEAUTY LAUNCHES
THE GTG TEAM
REALLY RATE

O comment

REFRESH YOUR ROUTINE

uxuria - Get the Gloss

THE JAW JAB
First it was filler for
eyes, then lips, and now
You can add your jaw to
the roster. Juvéderm
{the brand of hyaluronic
acid filler) is launching
Volux, which is desigy

to add structure and
definition to the jaw and
chin. Results last for up
1o 18-24 months, and
prices start at £650
For more information
and participating clinics
visit juvederm.co.uk/
find-a-clinic

A

Fra - Sunday

RICE RICE BABY

|
|
hether you prefer |
ane or saffron, |

|

Wi

SO
Uncle Ben's or basmati,
these are the rice-
inspired sce to sniff
Atelier Cologne Pacific
Lime (from £55 for
30ml cologne absolue)
18 sudtly sweet and
reminiscent of an
Jromatic curry
Memoize London Era
(£177 for 100ml EDP)
is full of nose-ting
saffron that dri
into something ear

and floral

|
- -..4 - ‘
PEARLS OF {
WISDOM
The AW1S catwalks
proved that classic is
cool again. Pearls |
popped up on hair clips
at Simone Rocha, on
headbands at Shrimps,
on nails at Adeam, and
just below cuticles at
Rodarte. News just in
eBay has become the
place to buy clips
witheut forking cut a
small fortune. Abroad |
“pearl barrettes” search
yields countless cptions
to shop, frem 9%

- —
e

.—
==
~adoy

CITY SLICKERS
Polluticn dries out skin,
makes it appear dull,
causes spots and
accelerates ageng
Whether you're a city
dweller or not, you need
these. The moisturiser
Sisleyouth Anti-
Pollution (£138)
protects skin from
mndoor pollution (paint,
cleaning products,
candles) and cutdoor
pollution (exhaust fumes
and cigarette smoke)
&5 well as blue light
(TVs, laptops ~ the lot)
Worth the price tag
The foundation
Revion PhotoReady
Candid Natural Finish
Anti-Pollution
Foundation (£10)
comes in 31 shades and
15 leghter than light
— impressive for
something that protects
against so much

Style Beauty

PONY CLUB
The only way t 63
your hair this
in a simple elastic at the
f the neck, as
n at Victoria
Seckham and Maolly
Goddard, The key,
ccording to Redken's
giobal creative director,
Guido Palawy, is first to
blow-dry hair into a
centre parting, then
coax smeothness and
shine with Tresemmé
Colour Shineplex Shine
Lock Serum (£6)

COLOUR ME
COCONUT
Toasted coconut may
sound B<e a delicious
dessert, but according
to L'Oréal, it's actually
the néw-season hair
colour, A textured mix
of blonde and brc

it's more seamle
than balayage. Ge
the look with L'Oréal
Professionnel Root
Smudge Service
(from £75), an in-salon
colouring technique that
gives a richer, bronzed
tone at the root and a
cool coconut colour
down the mid-le
and ends

The Sunday Times Style "‘ l
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B 7z e e e e ‘ r‘ y il L Freixenat
‘The final touch to getting ready is a spritz of WAL : ey
perfumel It can set your personality, or you can . £10 Tesco
sttt «choose your aroma based on the mood of the place
\bout Gigars isn't wo ) vou're going. You are going to adore our winners in \ \ 3
o M %DE TO this category. \ P\
% U D / Mon b
ad —= a el Book selection from £15 Monogram basket
2 N e Wi P4 BCC.L;:.'L']LJ’SJU'_‘.’.CQ.UA £230 Rae Feather
maplé v e |
Ja "‘;;l';' J'FUII 19 Sl!‘_lur;;;‘,"; SKruci. e - o
£8.500 ) ) Zia platforms
" Yardley London s Lotz
, WING AND A PRAYER The Flowerful Collection Exquisite Peony o
: < This isn't just any perfume, it contains 90% naturally derived ingredients and a vegetable E
) 3 derived alcohol base, The perfume is cruelty free and suitable for vegans. So many people 3
b K essor PENHALIGON'S are moving towards more eco conscious beauty and Yardley has hit the mark with this ‘ —y "< v
iy e recture atet Loairer s o twist o perfume. w
M.moin A.ssoQI.ﬂc l‘_.)v(;.\ = 10 0ud and leat! S NHS Rainbow Hope
Piccadilly St James's, £695 Exclsive to Salfrigges 400 Oxford The fragrance is sophisticated floral bouquet of freesia, rose, jasmine and peony accords £ 25bu¢1;2m [;:SU'J;,J‘ A;:k;{nl
with a sparkle of citrus evolves into a seductive warm base of cedarwood, musk and blond : o PRI S
woods. We love that this perfume is like smelling a bunch of fresh flowers. ;g%‘:a:z
( ] C;:b“‘“ Th
SMOOTH OPERATOR . =23 L ALl
o, B / aJ
e ' K Sg “—::\.':} ! g ",r “J‘t , 24 I,.} :
s wiiVAA Vi1 I o r—— RAINBOW JEWELS
5 P - A ~ .mn'_dnr."’mndr.-'ork “ AND DANCING
oot Memoize London Missguided i SHOES ARE HOT
, ) ¢ Acnoushkacom [ OFF THE PRESS

THIS WEEK...

i ) ORMONDE JAYNE Sweatshirt

La Prairie, available at t )

snd Camboda . -k Ran e £65 Boden
| Selfridges. 400 Oxford 3 makes the new Taif £ ixr ar Thc Dar s abe Power - 2 il
= Street, £552 reoxcating scent mixed wih 1ose Babe Power - = &_-—'
12 The Royal Arcade, £220 for SOmI 1 g " y > \
This 'iu“") pe r'“[']"e This perfume has been ’ { %' T
i i i 'Y ‘/' N, 4
:ran; :S 'fm""‘l' ’; designed so you can slay all == T 40
BRSO -ondon day. The rose gold packaging g ‘ ¥ *
PICK ‘N' MIX 9 : ,'_“es I a sleck and the idea behind this e ‘0
e ko L s ol e packaging. perfume is very on trend. &« & O
reate their own bespoke pair with a oses i@ creation of these = '
ribbons and two heel height sensual sc;mls will elicit Top notes: grapefruit zest, e i;C’/ 7..,@(13.(,; ‘
- 41 i ad St 01 ¢ Lheex
Fendi, 141 New Bond Street, from £590 :’emories I'O"ll y(l)ur sour cherry, pink pepper, v, Charlotte j
eepest, most intimate crisp apple, pineapple and Tty Memoize London 1
thoughts and feelings. Black Avaritia eau
MEMOIZE S hat d h rhubarb de parfum Limited
%2 ni l frag - : cents that drenc! you Heart notes: orange blossom. (JEU'.élmtl {100mI) y
: 25 M . vocativ . 7 Seffridges anc
v Exclusive to Selfridges. 400 Oxford h':e o'al S ar(:mtas peony and jasmine. Mc:rwv.'c;.‘t_"ff;,"r\e
Street, €177 foe 1O0OMmI Y.
....... LG QWA lemouc. sce‘n L0 Base notes: vanilla, candy Sl <
gelive memories, floss, sensual musk, amber 1 ~ -
MAYFAIRTIMES CO LN W reminisce moments and CI’}'SKZIIS —
revive the senses. 2

ose Luxuria - Mayrair Times uxuria - Global Makeup Black Avaritia - OK
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LANCOME
Idole L'Intense

A stellar trio of Shyamala Maisondieu,
Nadége le Garlantezec and Adriana
Medina combined talents for this
‘ribute to the innate beauty of
inspiring women'. (We suggest they
held up a mirrer, for inspiration.) Rose

and jasmine star in the ‘white Chypre’,

which fuses two patchouli elements,
one extraction of this earthy note
revealing accents of cocoa and
leather. Smoothed by a balsamic
vanilla, the result's surprisingly airy,
while lingering smoochily on skin
From £54 for 25m| esu de parfum
lancome.co.uk

MARC JACOBS
Perfect

% N
«g,

L3

:

Mare Jacobss mantra: ‘| am perfect
as | am' s expressed in one word
tattoced on his wrist: ‘Perfect’
Now here's a way to wear it on
yours via an unexpected clash of
rhubarb and daffedil smoothed by
almond milk in the heart. A
snuggle-soft base of Cashmeran
and cedar swathe you in comfort,
and during the online launch party,
Mare told us he adores the idea of
all genders wearing this ‘as a
scented hug of self-care.’

£69 for 50ml eau de parfum
theperfumeshop.com

Ghzalh
Scented

LANCOME
La Vie Est Belle En Rose
Happiness Drops

e

:

Couldn't we use some bottled
happiness right now? Lancdme are
doing their best with a trio of darling,
downsized, be-ribboned La Vie Est
Belle flacons, filled either with the
original fragrance, or La Vie Est Belle
Intensément or thes rosiest variation
of the three, with its ramped-up
rosepetal power, peony and ins. As
they put it 'Sometimes a single
smile, a single drop of perfume can
illuminate your day’. (But we've
always known that, haven't we?)

£28 for 15ml eau de toilette
lancome.co.uk

MEMOIZE LONDON
Ghzalh

The result of a twelve-month
collaberation between Memouze
London and Middle Eastern travel
influencer, Ghzalh Wedhawia, this
limited editicn gets pulses racing by
contrasting warm maple and crisp
bergamot, a delicious opening that
trickles into tart, almost leathery
liquorice and the sophistication of
shady vetiver. Smoky guisewoed,
swirled into an amber-rippled creamy
tonka base creates a fragrant trail we'd
be happy to follow around the world.
£197 for 100m) esu de parfum
selfridges.com

MAISON CRIVELLI
Iris Malikhan

s
Vasihehiden

L

An exploration of innocence unfurling
nto something altogether more sinful,
the opening lulls us with a gentle
stroke of freshness via gabanum and
cypress, followed by 8 tickle of incense
and pink pepper and just a hint of hot,
musky skin in the coriander. The heart
purrs of powdery, woody, strawberry-
tinged facets of iris — a surprising
fruitiness amplified by blackcurrant
absalute, licked with lentisque, softly
snarling into an animalic base of
mimosa-infused leather.

£175 for 100ml eau de parfum
harveynichols.com

MEMOIZE LONDON
Isla Rose

From the all-natural house that
celebrates deeply-held scent
memories, heres an invitation to
reflect on the purity of 'unconditional
love', as they put it. Kick off your shoes
and wander a garden path strewn with
bushes of ripe, red berries into the
welcoming warmth of the floral heart,
in which exuberant jasmine =
entwined with creamy magnolia.
Wrapped in the amber-rich trail,
supple leather and silky vanilla swathe
oudh's throbbing base.,

£197 for 100m] esu de parfum
selfridges.com

sla Rose - The

efter

= TRENDING: LabGrown Diamonds vs Mined Diamonds = Which Is M. f ¥ B SEAR

theVendeur. FASHION ¥  CHRISTMASGIFTGUIDE ~ BEAUTY v LIFESTYLE ¥ WEDDING
w.* i y

’ » .

~

USDAS GIFT GUIDE: FU{H}-!E VAT

DO YOU KNOW SOMEONE DIFFICULT? SOMEONE YOU CAN'T POSSIBLY FIND ANYTHING GLAMOROUS ENOUGH
FOR? BEFORE YOU MAKE A MISTAKE, CONSULT OUR CHRISTMAS GIFT GUIDE FOR THE MAGPIE.

The magpic values quality over quantity any dav, They are constantly on the look out for the very bess marerials and ingredienes, beeanse chey
know they will do che job properly. Don't bother buving chem a crinkee or a pair of socks, the Magpic is serious abour gife giving, Whether its a

designer handbag (preloved of conrse), a luxurions night oil or softer chan soft scarf] thev have strong tastes and an eve for anvehing sparkly,

MOON CALENDER, €44.50, AMBER DE VRENG LUXURIA EAU DE PARFUM, £127, MEMOIZE LONDON

AT SELFRIDGES

Lluxuria - The Vendeur

r

{ 3
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In the Pink ( ...and Purple, Lilac and Blush)

Report by Yamine Daakoul / Photograpd by Dacid Newton

o

UL Futus

T B 4 e

We are pretty sure that the prettiest, blushiest products out this month are going 1o be dwelling in the area of the spectrum occupied by the loveliest lilacs,
vivacious violets and raciest roses. What i it about these gorgeous hues that evokies beauty, luxury and fun? We're not sure. but these floral colours are
srowing on us pretty quickhy?
TOP SHELE. left to richy:
Tom Ford | Rese Prick Lip Colows in Casablanca - L41,00

Tom Ford | Roswe Prick EDE 50mi < L228.00

Rose Luxuria - Wydle
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JCENTURY

PERFUME

We all love the s
year like any
04. Memoize: Temperantia

fashion | design | mualo | film | art | culture
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It snowed and snowed, the whole world over,

Snow swept the world from end to end.
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NEWS & STORIES

FROM FLOORINGTO COMPOSTBIN
Sustainable flooring brand Fibre has launched the UK’s first
fully compostable sisal. Made from 100 per cent plant-based
material, the felt backing has been needle-punchedin place,
sothere’s no need for adhesive, Latex or fillers. ‘Sisal is durable
and works in all areas of the home’, says managing director
Julian Downes. Available as stair runners, fitted broadloom

carpets or bespoke rugs, the bouclé design comes in five

neutral shades, from £49.80 for 4m width, fibreflooring.com

FLOWER POWER
In The Hidden Histories
of Flowers (£14.99, Hardie
Grant), Maddie and Alice
2/ 1V N Bailey - daughters of
HIS'I O[{”—ab) celebrated horticulturist
.’v()/‘ i ’/f Fran Bailey, and founders
0 of cult Plantand homewares
shop. Forest London -
explore the deeper meaning
of flora throughout history
and across cultures, sharing
fascinating details a[ongside
colourful illustrations.

Go on, treat yourself.

NTRY HOMES & INTERIORS

Abundantia — Country Homes

3 OF THE BEST...
NICHE AND NATURAL
SUSTAINABLE SCENTS

1Sweet Almond Blossom by Floral Street

Created in collaboration with the Van Gogh
Museum in Amsterdam, this fruity vegan fragrance
has hints of vanilla, tonka bean and sandalwood,

£74 for 50ml, floralstreet.com
2 Cake byjmd Fragrance

Seasoned with caramel, butterscotch and
ethically sourced cocoa, this rich and creamy
fragrance smells good enough to eat,

£125 for 50ml, andfragrance.com

3 Abundantia by M O |

Punchy top notes of citrusy mandarin, bergamot
and rhubarb set the tone, with a kick of spicy
ginger to uplift and invigorate. The stylish caps are
handmade in Yorkshire using offcuts of oak and

walnut, £177 for 100ml, memoizeperfume.com >

Skin is in - as are milk, vanilla and all things
comforting - for the latest launches in fragrance,
says beauty editor Fleur Fruzza

70 GOOD HOUSEKEEPING MARCH 2023

Vita — Good Housekeeping

ndulge us if you will - we'll begin
with a little reader participation.
Close your eyes and imagine you're
smelling, for the first time since last
spring, deliciously crisp, verdant,
freshly cut grass. Then, beyond the
loveliness of the scent itself, imagine
how that makes you really, truly feel.
Fragrance trends are, essentially, this
principle writ large. While perfumers tap
into the seasons - giving us that freshly
cut grass alongside floral fabulousness
in spring and summer, and smokey
tendrilled, glowingly warm concoctions
in autumn and winter - they do so much
more. They tap into the global mood.
What's lacking from life at this moment?
What, sensorially, emotionally, viscerally,
do we need? How can that ‘something’
be blended with seasonal ingredients
and channelled into a perfume? (There's
a good reason it takes perfumers seven
years to train in this magical alchemy...)
Right now, we want comfort and
reassurance. The post-pandemic world
is one of economic uncertainty and
ecological crisis. Our fragrances need to
be anchoring, grounding formulations
that smell familiar; scents that bring to
mind the warmth of skin, the calming
effect of milk, the comfort of vanilla
and, ultimately, happier times.
‘Fragrances are a reflection of our
emotions, explains Honorine Blanc,
master perfumer at fragrance company
Firmenich. ‘Skin-like fragrances are
gaining popularity because, rather than
being about projecting outwards, they're
about bringing the wearer pleasure and
comfort - offering us self-empowerment
and making us feel good.’

COMFORT AND JOY

After the last economic downturn in
2008, which was closely followed by the
rise of social media, a similar phenomenon
occurred: we sought out fragrances that
replaced the humanness and intimacy
being compromised by living through
screens. Perfumes such as Burberry Body,
Estée Lauder Sensuous Nude and Bobbi
Brown Bed enjoyed great success.

What do comfort and reassurance
smell like in 2023? For many of us, it
smells like Phlur Missing Person, £96.
This fragrance has so nailed the zeitgeist
that shortly after it launched, it had a
waiting list of over 200,000 buyers. Its
safe-feeling wonder ingredient? Musk,

Seadhousslanpingsami

PHOTOGRAPHY: THOMA S RUSCH/BLAUBLUT-EDITIONCOM

musk and more musk - an ingredient
that once originated from the glands of
a deer, but is now created synthetically

- alongside gorgeously soft white florals.
Anything we smell ‘speaks’ directly to
the part of our brain that deals with
memory, mood and emotion, and since
musk is the perfume ingredient most
closely associated with skin, it has the
power to be familiar and reassuring.

‘The “skin” musk in Missing Person will
trigger a memory of some sort for most
people,’ says Chriselle Lim, owner and
creative director of Phlur. ‘Everyone
who experiences the scent says it smells
awfully familiar and reminds them of
somebody, and there’s something about
this chemistry that just warms you up
inside... it's like a big hug!

The ‘salted’ musk note in & Other
Stories’ new Midnight Encore, £28,
meanwhile, only serves to make it even
more skin-like, especially combined with
the warm woody-smelling ingredient
ambroxan, and sprinkled with a little
summery coconut water and jasmine.
Here on the GH beauty desk, we felt
a palpable and slightly euphoric sense
of optimism on first spritz.

UNIQUE AND PERSONAL
But it’s not all about musk. Another very
clever note that brings to mind a sense
of familiarity and comfort is one with
the rather strange name of Iso E Super.
How? Well, we couldn’t exactly tell you.
Some people can hardly smell it. Others
swear it accentuates their pheromones.
Perfumers often use it to make a scent
more robust, but also to ‘personalise’ a
fragrance - it's a note that develops on
the skin (while others dissipate), during
which time it feeds off the wearer’s
natural smell, making for an end scent
that’s at once unique and familiar.

Back in 2006, Escentric Molecules
did the (in traditional perfumery terms)
unthinkable and launched Molecule 01,
containing only Iso E Super. Nothing
else. But the mercurial nature of this
shape-shifting note - the way it seems
to smell different from person to person;
like them, only better - drove people wild
and, to this day, it remains a bestseller.

For March 2023, Escentric Molecules has
tapped into the resurgence in comforting
scents with the Molecule + collection:
three versions of Molecule 01, each with
one additional ingredient. Molecule 01 +

Gandhousslwenncramll

Guaiac Wood, from £47, is very grounding,
with the brand’s founder, perfumer
Geza Schoen describing it as being ‘like
emulsified smoke that melts into the Iso E
Super to make a super-sexy skin scent’.
New-to-the-UK Commodity has also
cleverly woven Iso E Super into its
fragrance Paper-, £120, a

‘personal’ scent designed “

to be perceptible only
when someone is
very close to you.

‘l love how this note

Good looks

often associate with perfume, but
a cosseting, tactile and surprisingly
personal note that we're seeing more
frequently in new fragrance launches.
‘Milky notes add a comforting, creamy
and very modern sensuality to a scent,’
explains Honorine Blanc.
Commodity’s new line
also includes Milk-, £120,
containing the same ‘skin

Mllky nOteS musk’ accord as Paper-,
add a C[‘eamy but this time alongside

milky marshmallow notes,

inherently makes each and mOdern something about which
wear unique; playing off Sensuality stokes primal feelings of
the skin’s chemistry for reassurance that make

a one-of-a-kind scent ”

experience,’ says
Commeodity’s Vicken Arslanian.

The Iso E Super in Paper- is combined
with Commodity’s own ‘skin musk’
accord. ‘This lies like a second skin and
is slightly more woody than musky,” says
Vicken. ‘It’s a lighter take on musk that
adds a gentle balance to a fragrance.

Then there’s milk - not something we

us exhale deeply.

Similarly, in Whind’s
soon-to-launch Lalla La Rose, £180,
vanilla cream is all the more unctuous
underpinned by fluffy marshmallow. It’s
a scent sensation akin to snuggling up
next to someone you love, while drinking
warm milk topped with whipped cream
- a feeling we suspect we'll want to
create far beyond a single season. []

Scents to keep close

GH’s pick of the loveliest skin fragrances, classic and new

EDT

Truly
sophisticated;
a unique
take on a
multi-musk
perfume.
e Labo Altra Sk \
Another 13 EDP
EDP
Complex yet
simple and Contains
THE BODY §HOP familiar - Iso MJT"ER 33 musk and B ~
E Super featet mL:;‘k alone;;
IS jnallits a sheer vei
WHTEMISK mysterious ksl
s glory. designed to )
elevate and J
amplify your 4
natural skin
S x scent.
The Body S——
Shog s #h.
White Musk EDP. £
aaids The comforting,
The original Ty
and still one et s clovarty
ofte bost tethered to a
DU contric vanilla musky
ot base.
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BEAUTY
D’Orsay Sur Tes
Levres E.Q., £110
An ultra-chic take Le Labo
on comfort, as Another 13, £157
musk mallow and Complex yet
cashmere meet ; simple and

soft florals. A - 'a; familiar - Iso E
Superinall its
mysterious glory.

=
|| [ee——
\ Sar tes eomes. ANOTHER 13
A EQ. @ reston 7 vepori il
s L Zadig & Voheina | ="
. This Is Her! sete )
Gewin o undeesed s |
Missing Person, Sun-».varmed sc|ty 4
there was You-a 3 .Sk'.n wosthe : g
simple, sophisticated, N lnspllraho" behind this
musk-centric sell-out. I — Sullry, reassufing

frqgrance.
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REIS PICK OF THE LOVELIEST SKIN FRAGRANCES, CLASSIC. AN NEW

Louis Vuitton
Le Jour Se Léve, £235
The harmonious
double act of musk
and Iso E Super
combine in this
gloriously optimistic

Memoize Vita,
from £29
The comforting,
powdery-milky
heart is cleverly
tethered to a
vanilla musky

base. perfume.
’, “\
MEMOIZE o
b
Altra Skin, £168 € JOUR sE LEVE
(£138 for refills)

Contains musk'and
musk alone; a sheer
veil of fragrance
designed to elevate

and amplify your z' ;
natural skin scent. ~ —r

Narciso Rodriguez
For Her EDT, £95
Truly sophisticated; a
completely unique
take on a multi-musk

PC"U me.
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Vita — Red Magazine

Perfumer Frank Voelkl is behind
MCM’s latest, bringing to Crush a
truly blissed-out summer vibe. The
stunning heart of soft-pink rose de
Mai harmonises with a playfully fruity
apricot/pear combo in the top
notes, then melds like the slow blush
of a rosy sunset to a tenderly warm
skin-like, ambrette dry-down. And
we always say that these flacons

- especially in the mini size — are
among the most adorable you could
hope to own!

£55 for 30ml eau de parfum
debenhams.com

MOLTON BROWN
Sunlit Clementine & Vetiver

Celebrating lazy, hazy days of an
endless summer, Molton Brown sets
the perfume bar high, yet again
proving that fresh and citrusy needn’t
be a fleeting, linear experience.
Perfumer Julie Massé brings a long-
lasting smile of sunshine with
sophisticated, lightly smoky vetiver in
the base - like patches of dabbled
shade offering a welcoming breeze.
Creamy fig leaf and the delicious drift
of roasted hazelnut add to the so-chic
trail. Feel-better, bottled!

£120 for 100ml eau de parfum
moltonbrown.co.uk

Enigma — Scented Letter

MEMOIZE
Enigma

. Founder Holly Hutchinson

- collaborated with stone-carver Zoe

. Wilson on a quartet whose olfactory

- profiles mirror her artistry: Sculptura

- (‘the essence of decadent artistry’),

. Dominus (‘the essence of commanding
- presence’), Aequale (‘the essence of

. harmony’) and Enigma (‘the essence of
mysterious allure’), conjured via lemon,
ginger, jasmine, rose, orris, amber,

. patchouli and cedarwood. Original

- carvings were cast in eco-friendly

. Jesmonite, to create the flacons’ caps.
- £177 for 100ml eau de parfum

- memoizeperfume.com

NANCY MEILAND
Lupin Meadow

. Encompassing all the mellowness of an
- idyllic picnic following a walk through a
- field of wildflowers, we're imagining a

. soundscape of bumble bees and bird

- song. This is full of frolicsome summer
. joy. Mixing the textural rustle of dry

- grasses and gently steaming hay bales
- with aromatic lavender, leafy herbs,

. and a beautiful lupin accord, it's

- blissfully unrestrained. ‘Nostalgic," is

. how Nancy describes it, ‘with a

- blue-skied, free-wheeling, insect-

- buzzing timelessness.’

. £95 for 50ml eau de parfum

. nancymeiland.com

MILLER HARRIS
Soufflot

* This new Stories Collection is inspired
- by celebrated books, while inviting us
. to write our own story. Evoking

- memories of a morning stroll through
- Paris’s Luxembourg Gardens, notes of
. chestnut, hazelnut, cinnamon leaf,

- brioche and coffee have a whisper of
. tobacco drifting through them, while
- jasmine garlands the warm heart, and
- green mandarin freshens. Mathieu

. Nardin’s literary inspo? Hemingway's

- The Sun Also Rises. A book —and a

. scent - to bury your nose in.

- £180 for 100ml eau de parfum

- millerharris.com

NEST
Lychee Rose

. Now here’s a happy number —
brimming over with a sparkle of

- sun-brightened fizz that's akin to

. Champagne bubbles tickling your

- nose, before rose petals and a luscious
. note of lychee join the fragrant fun. We
- see ourselves holding up cocktails

- inspired by this scent, clinking glasses

. with our best girlfriends, throwing our

- heads back and giggling with

. abandon, dancing barefoot in the

- grass. Let the neighbours stare!

- (They're after this beautiful bottle.)

. £82 for 50ml eau de parfum

. cultbeauty.co.uk
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ESCENTRIC
MOLECULES
Molecule 01+Ginger
Fau de Toilette, 100ml. £115

Escentric Molecules adds toits
cult Molecule o1 + collection,

in which founder Geza Schoen
matches just one ingredient with
hisabstract synthetic Iso E Super
wonder molecule. This season,
it’s Ginger (the other new plus
ones are Guaiac Wood and Black
Tea). In contrast to the warm,
cocooning cedarwood tonality of
the Iso E Super, the ginger brings
acrisp zestiness and peppery
spiciness for a fresh, sharp finish.
“: rrul[jc ‘-!!nl

VERONIQUE
GABAI

Oud Elixir

Eau de Parfum, 85ml, £290

A rich, sensual fragrance that has
saffron atits heart. Veronique
Gabai, the nose behind some

of the world’s most famous
perfumes, combinesits dark,
cathery, spicy notes with myrrh,
while other natural, ethically
sourced ingredientsinclude a
combination of oud, patchouli
and amber, with top notes of rose
and mate absolute. The resultis
awoody, ambery scent that’s at
once rich and mysterious.

MEMOIZE

Abundantia
Extrait de Parfum, 100ml, £177

London-based perfume
house Memoize introduces
another interesting scent to
its collection, Abundantia.
Designed to be uplifting and
exuberant, punchy top notes
of citrusy mandarin, bergamot
and rhubarb set the tone,
witha heart of geranium and
osmanthus given a Kick by
spicy ginger. A rich, creamy
base of caramel, vanilla and
sandalwood completes this
inv igur-:ni ng fragrance.
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REPRODUCTION
SCENTS AND MOMENTS OF VARYING

Originally:

REPLICA
LOCATIONS MO'KRIY‘\‘

Maison Margicla
PARIS

SANTAL
DAN SHA

ARMANI/PRIVE

MAISON
MARGIELA
REPLICA

On A Date

Eau de Toilette, 100ml, £110
Maison Margiela’s Replica
fragrances are designed to
prompt forgotten emotions and
personal memories, transporting
its wearer with a single spritz.
On A Date has been formulated
by master perfumer Carlos
Benaim to recreate a date on
alate summer’s evening in
Provence. Atits heartis Isparta
rose petal, while the sweetness
of blackeurrant rounded off by
sensual vetiver and musk add to
the romance.

elfridges.com

HERMES

Un Jardin a Cythere
Eau de Toilette, 50ml, £78
The latest Hermes Parfums
Jardins scent, a collection
inspired by both a sense of
place and the inspiration the
perfumer draws from t, looks
to Kythira. Perfumer Christine
agel does neither green nor
floral; instead, this citrusy
\\()(K].\ seent eny (‘IUP(‘S notes
of vellow grasses, olive wood
and fresh pistachio to echo the
warm, sensual landscape of the
sun-drenched Greek island.

ARMANI PRIVE
Santal Dan Sha

Eau de Toilette, 100ml, £150
A\rmani Privé’s nature-inspired
Les Deux haute couture
fragrance line now includes
Santal Dan Sha, inspired by the
aromatic woodland and serene
lakes of East Asia. Sandalwood is
the star of the show, infused both
atits base and also as a top note,
blended with sparkling bergamot
and the aromatic spiciness of
cardamom for a balmy, sensual
finish to encapsulate an exotic
breeze at dusk.

Abundantia - Glossary
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Personalised cookie
Blondies Kitchen
from £32.50

Locket charm
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Earrings
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Torso candle
Melted Flames £12

Just For
You gift set e
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MEMOIZEPERFUME.COM

Every aspect ot the Memoize London brand
undergoes careful consideration.

As a luxury brand, it is important that our
representation online is of an impeccable
standard, as such we invest much time, effort
and expertise into our online presence.

Our Fragrance Finder allows users to find their
perfect scent based on how they desire to smell
and feel including exclusive sampling offers.

SHOP EXPLORE

FOR HIM

MEMOIZE

LONDON

ABOUT CONTACT

Who is the fragrance for?

{ FORHER‘

SEARCH




DOMESTIC & INTERNATIONAL MARKETING

PLAN
Digital Marketing

We work closely with our in house team to build, implement
and develop excellent content and brand advertising across
our social media channels with a strong focus on Instagram,
TIK TOK and Snapchat to ensure we have a great outreach to

our wider target market.

PR

Working with our London PR agency on new launches and
seasonal projects to further promote the Memoize London
brand and builder further brand awareness.

Influencers

We work with a variety of influencers, targeting specific
olobal influencers relevant in UK, Furope and in wider
international markets on gift seeding, collaborations and

brand partnerships.




POSITION FOR GROWTH

Having received significant investment, Memoize London has,
and is still poised to increase its global reach. Steps are being

taken with key retailers to build and grow the Memoize retail

network even further internationally.

Memoize London has brand presence at all the key global
trade events including Exsence Milan, TFWA Cannes and Pitti

Fragranze Florence.
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SUSTAINABILITY

Memoize London prides itself in its sustainable efforts,
helping to protect and preserve our planet.

Our hand finished oak caps are made from wood cut-offs,
ensuring that nothing is wasted.

We also support small, independent British suppliers; our caps
are crafted in Yorkshire by artisan craftsmen, our boxes are
handmade in Leicestershire and our perfumes are filled in a

small filling house in the L incolnshire Wolds.

All of our components and manufacturing is completed within

an 80 mile radius, to ensure the products have the lowest
impact on the environment.




SUSTAINABILITY
Biodegradable & Recyclable Packaging

Almost all of our packaging and components are either recyclable
and/or recycled.

Our products are made using the highest quality biodegradable
product wrapping. Our perfumes are protected, but so is our
planet.

2022 begins the transition to new packaging which includes
further measures to be environmentally triendly. JThe new design
provides less waste and also recyclable foiling.

Cruelty Free Beauty

We are proud to support PETA as a Cruelty Free brand.

None of our products or any of our components used are tested on
animals, and we are currently securing vegan classification on our
newness.
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